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A brand 1s the sum of all
expressions by which an entity”
Intends to be recognized.

“person, organization, company, city, nation, etc.

— What s a Brand? | Interbrand.com WHAT IS A BRAND?




 Visual elements
« Marketing campaigns

W e Events

e Community involvement

EXPRESSIONS . Written & verbal communications
INCLUDE: . Student services

e Degrees & programs
 University processes
e Campus experience

WHAT IS A BRAND?
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How a brand 1s perceived and

the way 1t makes people feel
determines the overall success

or failure of a brand.

— Whatis a Brand? | Interbrand.com WHY IT'S IMPORTANT?




Improve perception & recognition
W Strengthen trust & loyalty

STRONG Persuade & inspire

BRANDS: Enable self-expression
(we are what we buy or do)

Increase revenue & value

WHY IT'S IMPORTANT?
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WEBER STATE
UNIVERSITY




¥

POSITIONING

STATEMENT:

We are Weber.

We put teaching first. We forge strong connections.

We are dedicated and resourceful, down to earth and
forward thinking. We know how to challenge you,

and we care enough to do it. We are proudly rooted

In our community while we pioneer beyond boundaries.
We are unique in our ability to welcome everyone who
has a dream — to learn, to grow, to lead, to excel, to find
your passion, to provide for your family — and we offer
the personalized opportunities, experiences and support
to transform that dream into reality.

Our doors, and minds, are open.

WHAT IS OUR BRAND



PERSONALITY

 Straight talkers
* Practical

 Down to earth
 Know when to be serious and when to have fun

BRAND VALUE PROPOSITION

We provide open access to quality education and

ATT R I B U T ES n personalized experiences at a reasonable cost.

BRAND ESSENCE

Weber is opportunity.

WHAT IS OUR BRAND?




CURRENT CAMPAIGN

Be
Brilliant.
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Unearth your Potential.

Be Brilliant.

Visit weber.edu () WEBER STATE UNIVERSITY |

Great Care is in Demand.
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Visit weber.edu W WEBER STATE UNIVERSITY
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225+ degrees
and certificates to

Bec
Brilliant.

Visit weber.edu

W WEBER STATE UNIVERSITY




VISUAL
ELEMENTS




UNIVERSITY LOGOS

V

PRIMARY SIGNATURES SECONDARY SIGNATURES

V W,

WEBER STATE
WEBER STATE UNIVERSITY
U N I V E R S I T Y Marketing & Communications

WEBER STATE UNIVERSITY

Marketing & Communications

WEBER STATE

W WEBER STATE UNIVERSITY UNIVERSITY

VISUAL ELEMENTS



ATHLETIC LOGOS

V

PRIMARY LOGO PRIMARY WORDMARKS

WEBER STATE

WEBER STATE

SECONDARY MARKS WEBER STATE WEBER STATE




STUDENT CLUB/ORG LOGO OPTIONS

OPTION 1 — ACADEMIC OPTION 2 — ATHLETIC OPTION 3 — UNIQUE LOGO

Cannot include any variations
of a W, shield, or wildcat.

V

(LY
WY ttele

Name of Your Club Name of Your Club
or Org Goes Here or Org Goes Here

Childcare Club

VISUAL ELEMENTS



SPECIAL USE MARKS

PRESIDENTIAL SEAL ATHLETIC GO W

OFFICIAL UNIVERSITY DOCUMENTS ONLY. Approval required for use. ATHLETIC USE ONLY. The Go W must be sparingly and cannot be used
In conjunction with other athletic marks. It is a standalone mark.

VISUAL ELEMENTS



LOGO USAGE GUIDELINES

CO-BRANDING TREATMENTS

WE BE R STATE College of Engineering, Applied Science & Technology

Linquist College of Arts & Humanities WSU Student

U N l V E RS I T Y Association

WEBER STATE
UNIVERSITY

4 DAVISTECH

N
DAVIS TECHNICAL COLLEGE

VISUAL ELEMENTS



LOGO USAGE GUIDELINES

COLOR VARIATIONS

WEBER STATE
UNIVERSITY
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LOGO USAGE GUIDELINES

CLEAR SPACE MINIMUM SIZE

_ _ A

W WEBER STATE

WEBER STATE
UNIVERSITY. [ WEBER STATE

UNIVERSITY

[ W WEBER STATE UNIVERSITY

' w - 25" / 18px [ W

VISUAL ELEMENTS



LOGO USAGE GUIDELINES

V

IMPROPER SHIELD USAGE
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VISUAL ELEMENTS



LOGO USAGE GUIDELINES

Al-GENERATED LOGOS
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VISUAL ELEMENTS



ACADEMIC PROGRAM LOGO USAGE

V

V

V

Oiverstiy | WEBER STATE
_ UNIVERSITY
Academic Marks  Dumke coters UNIVERSITY

Are Now Retired

—— DEPARTMENT OF — Dumke College

RESP' RATD RY of Health Professions

4

T HERAWPY

X

VISUAL ELEMENTS



REMINDER FOR ACADEMIC DEPARTMENTS

The primary role of WSU brand marks Is not to
Inform, but to reassure audiences that if they are
familiar with the Weber State or college name,
they can have the same level of confidence in the
specific department or program being advertised.



ACADEMIC PROGRAM LOGO USAGE

BI-FOLD EXAMPLE RACK CARD EXAMPLE

Heed Your Calling.

USE COLLEGE LOGO

Make Your Program
Name Prominent!

Header One

Xere, voloribusdae dolendic te explis plit, int quo mil
id quatecearit esciume ndandi omnihilitas ulparum
fugiatu ressum ant. Ut omniet eatur, unde maiorrum
as mo voluptas reperit, cori berepud iorepta simusap
icipis venia nonsequos es pro id quia vollit lantis
delique vendae id moluptat.

Header Two

* Necesed ut explatur
* Assimpero volorrunt, site

¢ Nectent experum qui con
¢ Nos ese nes asperro rruptae

¢ Lantemodi quam, aut aborio.

Header Two

¢ Abo. Nem dus

e Utilicabo. Ibus

e Deles assi

e Quiandi citiosant odi
*  Ommeodip icipici ad

WEBER STATE *  lurit et optur modit haria

e Sequi alis rae paribea

w * Pelit, consedis mo

WEBE R STATE College of Science
SRR ST Y

College of Science ZO O I Ogy

For more information:

weber.edu/websitehere
email@weber.edu
000-000-0000

VISUAL ELEMENTS



COLOR PALETTE

PRIMARY COMPLEMENTARY PURPLES

Wildcat Purple

Pantone 2617

CMYK: 84/100/28/18
RGB: 73/35/101
HEX: #492365

Purple Rush

CMYK: 66/77/4/0
RBG: 112/86/158
HEX: #70569¢

University Gray

Pantone 425

CMYK: 67/61/55/38
RGB: 74/73/77
HEX: #4B4945

Grape Juice

CMYK: 58/83/1/0
RBG: 129/77/157
HEX: #814d9d

SECONDARY COLORS

( Use a color contrast
check to ensure color
usage meets standards
for accessibility.

Frosted Thistle

CMYK: 19/21/2/0
RBG: 203/195/220
HEX: #cbc3dc

Soft Lavender

CMYK: 15/23/0/0
RBG: 211/194/223
HEX: #d3c2df

Sunshine

CMYK: 5/34/99/0
RBG: 239/173/33
HEX: #efad21

Purple Cloud

CMYK: 3,5,0,0
RBG: 243/239/246
HEX: #3e”6

Snow Drift

CMYK: 3/4/1/0
RBG: 243/240/244
HEX: #{30f4

VISUAL ELEMENTS



TYPOGRAPHY

PRIMARY
O Regular Condensed Extended
Regular Italic Condensed ltalic Bold Extended
Bold Bold Condensed
Bold Italic Bold Condensed Italic
_ _ _ Heavy Heavy Condensed
Headings | Subheadings | Short Body | Emphasis Heavy Italic Heavy Condensed Italic
SECONDARY
® P Roman |

Roman Italic
Bold
Bold Italic
Heavy

Body | Quotations Heavy Italic

VISUAL ELEMENTS



PHOTOGRAPHY

N

S

>

R

HOTO STANDARDS

ow Personal Connections | Be Authentic | Show Action | Demonstrate Quality
VISUAL ELEMENTS



Al IMAGE-GENERATION

Al-GENERATED CAMPUS IMAGE GENUINE CAMPUS IMAGE

VISUAL ELEMENTS



WALDO IMAGES

PHOTOS SPIRIT WALDO VINTAGE WALDO
APPROVAL REQUIRED. ALUMNI & ATHLETIC USE ONLY.
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VISUAL ELEMENTS



GRAPHIC ELEMENTS

MOUNTAIN SILHOUETTE BRAG BADGES

VYo BEST

INVESTMENT

m i Utah Foundation report k
2023

VISUAL ELEMENTS




CREATING FOR
YOUR DEPARTMENT




BRAND RESOURCES

«- Weber.edu/Brand

oyee Directory Maps Online Degrees Info for w Weather Status = eWeber mgm "
Positioning statement

Visual elements

Writing style guide
Social media guide
Web style guide
Photo library
Campaign assets

Templates

Project request form
WEBER STATE
UNIVERSITY
Brand

CREATING FOR YOUR DEPARTMENT



WSU TEMPLATES & ASSET LIBRARIES

ADOBE EXPRESS ADOBE CC LIBRARIES

Q, Ssearch everything Give Feedback on Discord A 0 88 [ ?) @ @&"

° Welcome Matthew,

8 What do you want to make?

Home

Libraries

< BE BRILLIANT CAMPAIGN

Q

] 7 ‘==\
4 L]
Your stuff * b @ @ B @ &; - Y :l B —
For you Social media Video NEW Photo NEW Document NEW Marketing Generative Al - el L O go S
Explore

v Graphic Elements
25 Custom size

S S e Colors

Schedule
5 = O o
v Logo Treatments 0 OS

=5
v CMYK

Start from your content Instagram square post Video Presentation Report Resume

Campaign elements

Text to image Learn more
Generate images from a detailed text description

@ Be Brilliant. W

Templates

Try describing things, environment,
people, mood. (English only)

Be
Brilliant.

Text effects Learn more

Apply styles or textures to text with a text prompt @

Be Brilliant.

Describe the text effects you want
to generate (English only)

CREATING FOR YOUR DEPARTMENT



WSU TEMPLATES & ASSET LIBRARIES

CERTIFICATE OF

ACHIEVEMENT W

WEBER STATE
UNIVERSITY

THIS CERTIFICATE IS PROU

Joul Name &

FOR THEIR XYZ ACCC

Placeholder Image
600px x 350px

Y

WEBER STATE
UNIVERSITY

Heading / Event Name
Subheading / Date & Time

Department or Center :

College {if applicable)

et, consectetuer adipiscing elit, sed diam nonummy
laoreet dolore magna aliquam erat volutpat. Ut wisi
is nostrud exerci tation ullamcorper suscipit lobortis
odo consequat. Duis autemn vel eum iriure dolor in
glit esse molestie consequat, vel illum dolore eu
ero eros et accumsan et iusto odio dignissim qui
am zzril delenit augue duis dolore te feugait nulla
facilisi.

barn More [ Register Now

emalweberedy

(o) AD0-E2E-D000 | {2} 000-000-0000 E E
Address, Dept 0000 -

Ogden, LT B4408- 0000 5

weber_ada’ I.I 0 .

¥

WEBER STATE
UNIVERSITY

WEBER STATE
UNIVERSITY

Header / Location
Room Number
Address
Ogden, UT 84408

More Details
Contacts, RSVP info, etc.

SCHOOL {IF APPLICABLE)
Academic Department, Heades O
Department, or Center Name Name. Ph.D. e
Colegs (if 8p - Pasitian / Ttk Kere, voloribusdes dobendic te exalis plit, int qua mil
bl itk it quatecearit esciume ndands amnibilitas wiparun
Maml" ch fugiatu ressurm anl. Ut omniel eatur, unde makerrum
Golke licable) a5 mo voluptas reperit, cori berepud orepta simusap
w pticalm; icipis venia nonsequos es pro id quia vollit lantis.
.| et ey Seligue vendae id maluptat,
() 000-626-0000 | (o) 000-000-0000 H -
eader Two
Address, Dept D00 =
Ogden, LT B4408- 0001 + Mecesed ut explatur
+  Assimpers volorrunt, i te

Mos ese nes aspermo muptae

Lantemodi quam, aut aboria,

WEBER STATE

= Aba, Nemdus
Utilicabe, lbus U N I V E RS I T Y
Deles assi

Quiandi citicsant adi
Ommodip kcipici ad

*  lurit et optur medit haria

*  Sequi alis rae paribes

College of Science

WEBER STATE

UNIVERSITY + P, consedis o
College of Sclence
& i E E For mere infermation:
weber.edu/websitehere
emailGweber.edu
E 0 000-000-0000

Zoology

CREATING FOR YOUR DEPARTMENT



PROJECT

CHECKLIST:

J START WITH WHY

Why is this needed?

J WHO IS YOUR AUDIENCE?
e What challenges do you and/or your audience face?

¥ WHAT IS YOUR MESSAGE?

e What problem are you solving and how are you doing it?
e Have you provided all the necessary information?

( WHERE CAN YOU MOST EFFECTIVELY
REACH YOUR AUDIENCE.

e |s the platform/delivery method the best for your audience?

( WHEN DOES THIS NEED TO OCCUR?

» Work backwards to define necessary milestones.

CREATING FOR YOUR DEPARTMENT



Establish Helrarchy

V

Simplify Design
DESIGN TIPS & M
FOR SUCCESS C33dge
Make Use of

Available Resources
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SUPPORT

V

WEEKLY CRITIQUE

Thusdays, 10 —11 a.m. via Zoom

Questions?

MATT ZACHER
matthewzacherl @weber.edu

CHELSEA MAKI

PROJECT REQUESTS chelseamaki@weber.edu

weber.edu/brand JENNILYN KEINSLEY

jennilynkeinsley@weber.edu

CREATING FOR YOUR DEPARTMENT



