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Social Media & Data Analytics
Certificate of Proficiency—18 credits 
The Certificate of Proficiency in Social Media and Data Analytics enables students and professionals to validate their intermediate data analysis skills in social media research and strategic planning in communication. This validation provides a competitive advantage in current or future employment, broadens business opportunities, and strengthens the connections between academia and industry. This certificate equips individuals with a solid foundation in social media strategy and research, making them valuable assets to employers in the communication industry.

Catalog Year: 2025-26                                                                                                                                         
	Required Courses (9 credits)
	Credits
	Semester
	Grade

	COMM 2400 Social Media for Communicators
	3
	
	

	COMM 3460 GLB Pubic Relations and Social Media
	3
	
	

	COMM 3880 Audience Analysis
	3
	
	

	Electives (Pick 9 credits)
	3
	
	

	COMM 2250 HU Essentials of Digital Media 
	3
	
	

	COMM 3350 Visual Communication
	3
	
	

	COMM 3650 Communication Law
	3
	
	

	COMM 3840 Data Visualization and Storytelling
	
	
	

	COMM 3890 INT Advanced Cooperative Work Experience with The Signpost
	3
	
	

	COMM 3891 INT Advanced Cooperative Work Experience with KWCR
	1-3
	
	

	COMM 3892 INT Advanced Cooperative Work Experience with Public Relations
	1-3
	
	

	COMM 3893 INT Advanced Cooperative Work Experience with Studio 76
	1-3
	
	

	COMM 3894 INT Advanced Cooperative Work Experience with Social Media and Data Analytics Lab
	1-3
	
	

	COMM 4760 Media Management and Distribution
	3
	
	

	COMM 4880 Social Media Metrics and Measurement
	3
	
	



Notes
· Students may propose other courses to their academic advisor to best meet their academic goals.
· This advising sheet is not a contract but is designed to help students track academic progress.    
· A maximum of 6 credit hours total from 3890, 3891, 3892, and 3893 may be counted for the major.
· Select classes carefully to meet upper-division requirements.
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