
Whenever I go to Logan I 
am impressed with both 
the beauty and prosperity 

of its downtown. Logan must 
have one of the nicest downtown 
districts in the 
country. The 
Bluebird Cafe, 
the Ibis coffee 
house, Sunrise 
Cyclery, Angie’s 
Restaurant, 
Edwards 
Furniture and 
other retailers 
add to the charm 
of Logan’s 
downtown area.

The nature of 
a community’s 
retailing 
does a great 
deal to define the character 
of a city. Business leaders in 
Sandy were recently delighted 
to get a Cheesecake Factory 
restaurant because they view 
the arrival of the restaurant 
as a sign of affluence and 
economic prosperity, as well 
as good cheesecake. Residents 
tend to form a strong emotional 
connection with long-standing 
retailers. Folks in Chicago 
were outraged when Federated 
Department Stores changed 

the name of Marshall Field’s 
to Macy’s. Many people in Salt 
Lake were just as sad to lose the 
familiar name of ZCMI.

When Ogdenites reflect upon 
the prime 
of Ogden’s 
downtown, 
they are 
likely to 
remember 
the city’s 
great retail 
businesses. 
The Fred M. 
Nye store, 
Buehler-
Bingham’s, 
Perkins Ltd., 
Tanners 
and others 
are fondly 

remembered. When people 
consider the decline of downtown 
Ogden, the exodus of retailers 
also comes to mind. Many view 
the closing of Nordstrom as a low 
point for economic fortunes of 
downtown Ogden.

If you analyze the difference in 
downtown Logan and downtown 
Ogden, you come to a simple and 
inescapable fact. The people who 
live in Logan spend their money 
in downtown Logan. The people 
who live in Ogden don’t spend 

their money in downtown Ogden. 
Instead, people who live in Ogden 
spend quite a bit of their money 
in South Ogden, Riverdale, Layton 
and Salt Lake.

Why did Ogdenites stop 
shopping downtown? There are 
a dozen different answers to 
this question. Some will say the 
old Ogden City Mall was poorly 
designed. Others will blame the 
“big-box” retailers such as Wal-
Mart, Costco, Office Depot and 
Sam’s Club, which are located in 
surrounding communities. Some 
people will say that concerns 
about crime and safety drove 
shoppers from downtown. At this 
point, the reason for the decline 
in downtown retailing is largely 
irrelevant. It is more important 
to look to the future and consider 
what needs to be done to stimulate 
retailing in Ogden. At the most 
basic level, the answer is pretty 
simple. People who live in Ogden 
need to spend more of their retail 
dollars in Ogden.

A likely response to this 
suggestion is that there aren’t 
enough retailers in downtown 
Ogden to justify shopping there. 
After all, you can’t buy an Apple 
computer, a pair of Nike running 
shoes, a cup of Starbucks coffee 
or an Abercrombie sweatshirt in 

downtown Ogden.
While the retail scene in 

downtown Ogden isn’t as vibrant 
as it once was, there are still retail 
businesses in downtown Ogden. In 
fact, there are more retailers now 
than just a few years ago. With 
a little effort, Ogdenites could 
spend at least a few more of their 
shopping dollars downtown.

Washington Boulevard is still 
home to a number of locally 
owned retailers. Farr’s Jewelry 
has been doing business in Ogden 
for over 50 years. Clifton’s 
women’s clothing store is an 
another long-standing Ogden 
retailer. Both these businesses 
have been through economic 
booms and busts in downtown 
Ogden. There are also some more 
recent additions on Washington 
Boulevard selling an eclectic 
mix of products. The Bookshelf 
carries new books, a wide 
selection of used books, comics 
books, videos and other stuff 
you didn’t know existed but 
might decide you need once you 
see it. You will find shops with 
interesting names, including: the 
Capricorn’s Lair, HeeBeeGeeBees, 
and Grains, Grapes and Grounds. 
These shops sell an interesting 
collection of goods that you will 
never find at Wal-Mart or Target.

Retailers on 25th Street 
continue to grow. The 25th Street 
renaissance, which began with a 
few shops and restaurants, now 
stretches from the Municipal 
Gardens to Union Station. 
Retailers on 25th Street range 
from gift shops to women’s 
clothing boutiques to antique 
shops.

More retailers are moving 
into the downtown area. In a 
few weeks, Bingham Cyclery 
plans to open a new store located 
where Park Boulevard intersects 
Washington Boulevard. 

The location, which is just 
steps away from the Ogden River 
Parkway, is a natural location for 
a bike shop.

Anyone living in Ogden should 
be able to find at least a few 
downtown retailers they can 
patronize. The city will be a better 
place if Ogdenites make the 
effort.

There is a Texas legend 
that a prominent Fort Worth 
businessman always packed a 
sack lunch when he went to Dallas 
because he couldn’t stand to spend 
a dime of his money in the rival 
city. If the citizens of Ogden could 
adopt a little bit of that spirit, 
it would give the city a needed 
boost.

There are many places in downtown Ogden to shop and spend cash
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If you’re one of those 
dutiful souls who felt that 
the responsible exercise 

of citizenship required you 
to watch Thursday’s debate 
among the Democratic 
candidates on CNN, you 
probably came away feeling 
as if you’d spent a couple of 
hours locked in the embrace of 
a time-share salesman.

We’re not talking about 
the candidates here, but 
about the shamelessly high-
pressure pitch machine that 
has replaced the Cable News 
Network’s once smart and 
reliable campaign coverage. 
Was there ever a better 
backdrop than Las Vegas 
for the traveling wreck of 
a journalistic carnival that 
CNN’s political journalism has 
become? And can there now 
be any doubt that, in his last 
life, Wolf Blitzer had a booth 
on the midway, barking for 
the bearded lady and the dog-
faced boy?

It all would be darkly 
comedic if CNN’s descent 
into hyperbole and histrionics 
simply represented a 
miscalculation in reportorial 
style, but it signals something 
else — the network’s attempt 
to position itself ideologically, 
the way Fox and MSNBC 
already have done.

In fact, we now have a 

situation in which the three 
all-news cable networks each 
have aligned themselves 
with a point on the political 
compass: Fox went first 
and consciously became 
the Republican network; 
MSNBC, which would have 
sold its soul to the devil for six 
ratings points, instead found 
a less-demanding buyer in 
the Democrats. Now, CNN 
has decided to reinvent itself 
as the independent, populist 
network cursing both sides of 
the conventional political aisle 
— along with immigrants and 
free trade, of course.

In other words, for the 
first time since the advent 
of television news as a 
major force in American 
life, the 2008 presidential 
campaign will be fought out 
with individual networks 
committed to particular 
political perspectives.

Why does that matter? 
As far back as 2004, the 
nonpartisan Pew Research 
Center found that “cable 
now trails only local TV 
news as a regular source 
for (presidential) campaign 
information. In several key 
demographic categories 
— young people, college 
graduates and wealthy 
Americans — cable is the 
leading source for election 
news.”

Thus, for key segments of 
the electorate — groups rich in 

what the pollsters call “likely 
voters” — the main source of 
political news is now a partisan 
or, at least, a politicized one.

It would be one thing if 
all this had occurred as the 
result of conviction, but the 
conglomerates that own 
the cable news networks 
— Rupert Murdoch’s News 
Corp., GE and Time Warner 
— don’t have convictions. They 
have interests, particularly in 
ratings. 

They’re all mindful of 
what occurred in the run-up 
to the last election, when — as 
Pew found — the reliably 
Republican Fox increased 
its audience by nearly half, 
from 17 percent to 25 percent, 
while audiences for CNN and 
MSNBC, then still nonpartisan, 
remained flat.

A Pew survey earlier 
this year found that all this 
has had its consequences: 
“Republicans outnumber 
Democrats by two-to-one (43 
percent to 21 percent ) among 
the core Fox News Channel 
audience, while there are 
far more Democrats than 
Republicans among CNN’s 
viewers (43 percent Democrat, 
22 percent Republican) and 
network news viewers (41 
percent Democrat, 24 percent 
Republican).”

Because the ratings-
driven world by which the 
cable networks now measure 
themselves feeds on the 

culture of celebrity, each now 
has a signature personality 
— Bill O’Reilly on Fox, Keith 
Olbermann on MSNBC and 
the neopopulist Lou Dobbs on 
CNN.

Among the three, Dobbs 
has been given the greatest 
license by the network’s 
increasingly desperate 
executives. His endless 
fulminations against 
immigrants and free trade 
now have been interwoven into 
the fabric of CNN’s political 
coverage, where Dobbs plays 
the role of both pundit and 
populist partisan. 

The network has 
relentlessly sold his new 
book, “Independents Day: 
Awakening the American 
Spirit,” since it came out, 
despite the fact that it’s quite 
clearly meant to give him a 
platform for his own political 
aspirations.

As The Wall Street 
Journal’s John Fund reported 
online this week, “Friends of 
Mr. Dobbs say he is seriously 
contemplating a race for 
the first time ... .” Dobbs, he 
wrote, would paint the other 
contenders “as completely out 
of touch. His playbook would 
be similar to that of Ross Perot 
in 1992.”

Cable’s descent into 
partisanship probably 
has gone unremarked 
upon because it occurred 
simultaneously with two other 

trends: the harsh politicization 
of nearly every aspect of 
American life — the great 
red-blue divide — and media 
consumers’ growing insistence 
that television entertain them 
at every available minute.

To the extent our era seems 
to resemble the Gilded Age 
more with each passing day, 
some sort of populist backlash 
was inevitable. Last week, 
for example, while millions 
watched the value of their 
homes decline by the week and 
worried over how they’ll cover 
their adjustable mortgages 
when they reset next year, 
the owner of a Beverly Hills 
jeans company paid more 
than $16 million for a diamond 
— the most ever for a single 
stone — and the fall sales of 
modern and contemporary art 
at Sotheby’s and Christie’s in 
New York rang up a record 
$1.6 billion. Clearly times 
aren’t tough all over.

Just as popular revulsion 
against the robber barons’ 
excesses helped push the 
original Populists into a 
grand electoral alliance 
with the Democrat William 
Jennings Bryan in 1896 , our 
own period’s increasingly 
unequal distribution of risk, 
opportunity and reward was 
bound to throw up something 
like Dobbs.

And, if nothing else, our 
Lou is a guy with an eye 
for the main chance. In his 

recently published manifesto, 
Dobbs writes, “I believe that 
independent Americans will 
demand a far better choice 
than any of the candidates 
now seeking their party’s 
nomination. 

“I believe next November’s 
surprise will be the election 
of a man or woman of 
great character, vision and 
accomplishment, a candidate 
who has not yet entered the 
race.”

And who might that be?
Well, this week, in 

his regular Wednesday 
commentary for CNN.
com, Dobbs predicted that 
a mystery candidate was 
waiting in this campaign’s 
electoral wings, an 
“independent populist ... who 
understands the genius of this 
country lies in the hearts and 
minds of its people and not in 
the prerogatives and power of 
its elites.”

And who might this populist 
paladin be?

Somehow, the election of 
a president ought to be about 
more than ratings. But you’d 
never know that by watching 
what now passes for political 
journalism on the cable news 
networks, where O’Reilly, 
Olbermann and Dobbs now 
stand at the three points of 
what amounts to an ethical 
Bermuda Triangle.

Rutten writes about the 
media for the Times.

Cable news networks have descended into hyperbole, histrionics
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As Pakistan descends into 
political chaos, much attention 
has been given to two leaders 

competing for power — the current 
dictator, Gen. Pervez Musharraf, 
and the media-savvy former prime 
minister, Benazir Bhutto. The 
White House appears to be backing 
Musharraf as its best bet in the 
“war on terror,” while much of the 
world’s media and Western liberal 
elite see Bhutto as a democratic 
savior for a country mired in Islamic 
fundamentalism.

Both fail to recognize the core 
problem plaguing Pakistani society: 
Without a strong and independent 
judiciary, Pakistan, a nuclear-armed 
state, will forever be at the mercy of 
dictators and power-hungry politicians. 
Lack of oversight and institutional 
accountability leads to coups, counter-
coups and perpetual instability.

As an artist and social activist, I 
have worked with the governments 
of both Musharraf and Bhutto on 
peace initiatives and socially uplifting 
themes. I have been disillusioned by 

their lack of commitment to getting 
real work done; they appear to spend 
most of their time consolidating their 
power bases.

On several occasions after Sept. 
11, 2001, I was invited to Musharraf’s 
house in Islamabad, and he even 
joined me onstage at a concert to 
help support a united front against 
extremism. I, like many members 
of my generation, initially believed 
Musharraf’s commitment to 
introducing an era of “enlightened 
moderation” in Pakistan, a nation that 
was hijacked by religious fanatics 
during the American-backed military 
dictatorship of Gen. Mohammed Zia 
ul-Haq in the 1980s.

We supported Musharraf because 
of his promises to fight extremism, 
bring accountability into politics, open 
up an independent media and reduce 
the immoral gap between Pakistan’s 
rich and poor. But no amount of 
governmental fear-mongering can 
make us look the other way while he 
imposes emergency rule, intimidates 
the media, dismantles the judiciary 
and muzzles dissent. Without respect 
for civil institutions, his flawed 
government is doomed to fail.

Yet Benazir Bhutto is no savior. The 
queen of hypocrisy, she has managed 
to hypnotize Western liberals with 
her claim to represent progressive 
elements in the Muslim world. Bhutto 
is a charlatan. How can she call herself 
a democrat while also appointing 
herself head of the Pakistan People’s 
Party for life? Her time as prime 
minister brought staggering levels 
of corruption and graft. Bhutto’s 
niece and sister-in-law accuse her of 
conspiring to murder her own brother, 
Murtaza, who challenged her power 
during her second term. She continues 
to see Pakistan as her personal feudal 
fiefdom to be plundered. A false 
prophet of democracy, she threatens 
to bring back the rule of the gangster 
rather than the rule of law.

During the late ’90s, I recorded 
a song called “Accountability” and 
made a video that satirized Pakistani 
politicians whose corruption scandals 
were being reported internationally. 
The response of Bhutto’s government 
was to ban the video and threaten my 
life.

In the years since Bhutto fled 
Pakistan to escape corruption 
investigations, her desire to regain 

power has blinded her to the struggle 
being waged by Pakistanis on behalf 
of true democracy. A member of 
her own party, Aitzaz Ahsan, the 
lawyer who won Iftikhar Mohammed 
Chaudhry’s reinstatement as chief 
justice of the Supreme Court after 
Musharraf dismissed him early this 
year, languishes in jail — along with 
thousands of others. Meanwhile, 
Bhutto attends diplomatic receptions 
and makes speeches about freedom 
and liberty. While lawyers and human 
rights activists faced the threat of 
injury and death for standing up to 
Musharraf’s regime, she was in sunny 
Dubai, waiting for Washington’s go-
ahead to return.

Pakistan’s future lies with neither 
of these “leaders.” The key to 
moving forward lies in the genesis 
of Pakistan’s freedom movement: 
Our nation’s founder, Muhammad Ali 
Jinnah, struggled and sacrificed to win 
our independence from Britain, setting 
clear examples of legal and political 
activism. Jinnah was a constitutional 
lawyer who blended Islamic and 
Western values of social justice. 
Sixty years later, most Pakistanis 
still see him as the best role model 

for our politics. He was tenacious, 
incorruptible and secular, but he 
said his inspiration was the prophet 
Muhammad, whom he called the 
greatest lawgiver in history.

The United States and its allies 
need to unequivocally support the 
Pakistani judges, lawyers, journalists 
and rights activists fighting for the rule 
of law. A strong Pakistani civil society 
would provide stability and a powerful 
institutional deterrent against violence 
and extremism. It is the best hope 
for discouraging future political 
and military actors from grabbing 
power unilaterally. The reward for 
such support now could one day be a 
democratic Muslim country at peace 
with itself and the world.

Shakespeare warned that a 
dictator’s first instinct is to “kill the 
lawyers.” He was right. It is the 
lawyers and the judiciary that are 
the hope and future of Pakistan. Let’s 
stand by them and not surrender to 
pharaohs and false prophets, whether 
they wear military uniforms or 
Hermes scarves.

The writer founded the rock 
band Junoon and is a U.N. goodwill 
ambassador on HIV-AIDS.

A false choice for Pakistan




