
WEBER STATE UNIVERSITY
JOHN B. GODDARD SCHOOL OF BUSINESS AND ECONOMICS

Academics
Offering a “program [that] is geared toward the working professional,” the Goddard
School at Weber State University serves the needs of area professionals looking for an
academically-sanctioned leg up. With “classes offered at night” on a “flexible sched-
ule”—here you have “the freedom to take classes as your schedule permits rather than
entering a program and being required to take courses in lock-step with the rest of the
students who started at the same time”—Goddard facilitates “the ability to attend with-
out leaving the workforce.” “Affordability” and a “convenient location” further sweeten
the deal, ensuring “great bang for your buck.”

Goddard knows its customers and plans its curriculum “for working adults. It is
designed to have input from many industries and companies, which is a great opportu-
nity” to learn from potential (or present) employers. The scheduling also suits profes-
sionals; “classes are at night and are in an eight-week format, so you can finish two class-
es per semester even though you only take one class at a time. One class at a time only
requires one night a week in class, which helps [to] not disrupt family life very much.”
As an added bonus, the nighttime-only scheduling means students “don’t have to com-
pete for attention with daytime students.” An “online learning portion that is integrated
perfectly with classroom time” (abetted by a “top-tier technology infrastructure”) means
students don’t always have to be on campus to continue their academic work. 

In a program like this, quality service is paramount. Goddard MBAs are happy to report
that things run very smoothly here; administrators “are very easy to work with,” with
“very prompt” email responses, “good academic advising,” and administrative staff who
do “a good job helping students navigate the system, especially where there are differ-
ences in services at the university between undergrads and MBA students.” The “very
qualified and helpful” faculty earns even higher marks. Professors are typically “work-
ing professionals in their field and have given valuable advise using real world experi-
ences.” “Small class sizes” ensure that classes “are never too big so you just feel like a
number.”

Career and Placement
Within the Wattis Business Building, Goddard operates a Career Center exclusively for
business students. Staff at the Career Center work with Human Resources Directors to
place graduates in new positions, coordinate on-campus recruiting events and inter-
views, and host seminars, workshops, and provide personal counseling services to busi-
ness students. Their annual career fair is the largest in the region. Though most students
enroll at Weber State University while continuing to work in a professional capacity,
those looking for a new position in 2009 reported an average starting salary of over
$66,000 following graduation.

GENERAL INFORMATION 
Type of school Public 

SURVEY SAYS...
Students love Ogden, UT

Happy students
Smart classrooms

Solid preparation in:
General management

STUDENTS 
Enrollment of parent 

institution 23,003
Enrollment of MBA Program 205 
% part-time 100
Average age at entry 30
Average years work experience 

at entry 4 

ACADEMICS 
Academic Experience Rating 81
Student/faculty ratio 27:1 
Profs interesting rating 83
Profs accessible rating 80
% female faculty 14

Joint Degrees 
MBA/Master of Health
Administration combined degree
program, length varies from 60–72
credit hours dependent upon under-
graduate degree (business or non-
business). 
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ADMISSIONS CONTACT: DR. MARK A. STEVENSON, MBA ENROLLMENT DIRECTOR

ADDRESS: 2750 N. UNIVERSITY PARK BLVD. MC102 LAYTON, UT 84041-9099 
PHONE: 801-395-3519 • FAX: 801-395-3525

E-MAIL: MBA@WEBER.EDU • WEBSITE: WEBER.EDU/MBA

Student Life and Environment
The Goddard MBA is designed for working professionals who want to minimize their
visits to campus and maximize their time while there. Most attend class only once a
week. Under the circumstances one might assume that class cohesion is pretty much
nonexistent. However, even though “we don’t have a formal cohort,” students are
“strongly encouraged to work in teams and get to know the other students in the pro-
gram. The secondary campus that houses the MBA program is very accessible and has
lots of restaurants nearby, which is very convenient for study groups.” That “secondary
campus,” by the way, is “a satellite facility for the university, which is about 15 miles
away from the main Weber State campus.” The facility includes a graduate-only comput-
er lab, which students tell us is a nice convenience.

Those who go looking for a little something extra from the program report that “there are
a lot of clubs and activities. Each week we get e-mails with a lot of activities for families
and children.” The school offers “a number of activities that are good for students with
children. I’ve taken my five-year-old to see Santa, make Christmas ornaments, hunt for
Easter eggs, watch movies, carve pumpkins and many others. It’s nice to feel that they
understand students tend not to have a lot of money so they have free activities to foster
a sense of community.”

The “career- and family-oriented” MBAs at Goddard are “working professionals with
busy professional lives who are sacrificing a lot to go to school.” Most “have families,
work full time, and have a full class load.” They also have “work experience that is eas-
ily applied in class.” Most “are in their late twenties to early thirties and just starting to
hit their stride in their careers.”

Admissions
To apply to the John B. Goddard MBA Program, students must possess a bachelor’s
degree from an accredited university. The primary criteria for selection are the student’s
undergraduate record and GMAT performance. Current students have a median GMAT
score of 570 and an average GPA of 3.45 on a 4.0 scale. Other factors, such as work expe-
rience and professional progression, are also considered by the admissions committee.
Each application is evaluated individually for the applicant’s ability to succeed, potential
for success, and possible strengths to contribute to the program. International applicants
whose first language is not English must demonstrate English proficiency through test-
ing; they must also have their undergraduate transcripts translated by a recognized serv-
ice. Applications should be submitted online.

FINANCIAL FACTS 
Annual tuition (in-state/

out-of-state) $8,202/$17,894
Fees $458
Cost of books $2,000
Room & board 

(on/off-campus) $3,000/$4,000
% of students receiving grants 9
Average grant $3,900

ADMISSIONS 
Admissions Selectivity Rating 78
# of applications received 83
% applicants accepted 66
% acceptees attending 90
Average GMAT 569
Range of GMAT 500–710
Average GPA 3.3
TOEFL required of 

international students Yes
Minimum TOEFL 

(paper/computer) 550/213
Application fee $60
International application fee $60
Regular application deadline 5/1
Regular notification 5/10 
Early decision program? No 
Deferment available Yes 
Maximum length 

of deferment 1 year 
Transfer students accepted Yes
Transfer application policy:
Transfer credits from AACSB-
accredited programs accepted;
from non-AACSB-accredited pro-
grams on a case-by-case basis.

Non-fall admissions Yes
Need-blind admissions Yes 
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